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Introduction 

Google is one of the most popular and most widely known internet 

companies in the world today. An extremely large portion of online users will 

use the massive search engine giant to locate everything they want to find on the 

web, including companies that they would like to use. 

 

Smart businesses utilize Google in their online marketing practices. 
 

 

When an online user performs a search, your business should appear. Google 

offers businesses a number of tools designed to help them reach their customers 

via the World Wide Web. One of these tools is a new feature called Google+ 

Local. 

 

This report will discuss what exactly Google+ Local is and how it can vastly help 

your small business market itself to its customers. 

 

If your company is not already using Google+ Local, then it could be missing out 

on customer brand recognition, revenue generating leads and other forms of 

effective marketing tools. 
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What Is Google+ Local? 

Google + Local is an online business-related service offered by the 

search engine giant Google. 

 

If you have ever used Google before, then you know that it provides a massive 

search engine for locating anything you want on the web, based on the 

keywords that you type into it. It also offers you interactive map features, 

which shows both satellite photos and traditional traffic –style maps. 

 

All an online user has to do is type a keyword, usually a company name, 

product or service, and a general location into the Google Map bar and the 

site will return a detailed map showing them a large number of local businesses. It 

is like an interactive online Yellow Pages map. 

 

Google+ Local is a way for businesses both large and small to offer these 

online users more information regarding their company. 

 

When a user types in a keyword, not only will they receive a map showing them 

where your business is located, but they will also be presented with additional 

information about your company. This gives a business owner the chance to 

explain to the searcher what their business does, where it is located and 

other details such as its business hours and what payment methods it 

accepts. 

 

In short, Google+ Local offers businesses a great way to advertise to their 

clients. 
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Here is a short rundown of how an online user could use Google+ Local to  locate 

your business. Let‟s say that you operate a dry cleaning store in New York City. 

The customer would probably type in something like: “ dry cle ane rs ne w Y ork   

city” and click the search button. 

 

 

 
 

 

Google would then return a series of business listings for dry cleaners in the New 

York City region, including a map showing exactly where each business is located. 
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This interactive map allows the customers to 

click on individual businesses to find out more 

information about them. 

 

If your dry cleaning business has a listing on 

Google+ Local then the customer will have 

the ability to see more details about it. 

 
 
 
 
 
 
 
 
 

 
Dave‟s Dry 

Cleaning 

 

 

They will have the option to find out the 

details of your business, such as your 

operating hours, your payment methods, 

what services you offer and more. They will 

also find a link to your website and will be able to see reviews from other 

customers. This can lead a customer to choose your specific dry cleaning business 

out of the hundreds located in the region. 

  

To put it shortly, Google+ Local helps your business get found. 
 

 

Until very recently, Google+ Local was called Google Places. 
 

 

The new Google+ Local is essentially the same service, but a few changes have 

been made in the classic Google style. An online search engine user will still use 

the same methods as before to locate your business with Google+ Local. 

 

Google+ is an attempt to generate more social media interactions and create a 

better online user experience. 
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How Can Google+ Local Benefit Your 

Small Business? 

There are many ways that Google+ Local can benefit your small business. 
 

 

It represents an easy and effective way for potential customers to find 

your business. It also offers extra incentives to make those customers 

choose your business over your competition. 

 

This can help your specific business to stand out. 
 

 

Studies show that about 97% of people will use an online search to locate 

businesses in their area. This means that just about every potential client who 

lives in your area would see your listing if your business was on Google+ Local. 

 

This service is free for online customers to use, meaning they will probably end 

up using it. Google+ Local is also free for businesses like you to use. 

 

 

 

This means that your business could be reaching out and connecting with local 

customers quickly, easily and for free. 

 

What other form of business advertising offers such a wide range of services at no 

cost to you? 
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Listing features 
 

 

Google+ Local also offers a number of additional listing features that your 

business can use to help encourage customers to choose you. 

 

You can use your listing to present potential customers with promotional offers, 

deals and specials. New features now allow you to add coupons to your listing. 

Your customers can print out these coupons and bring them directly to  your 

storefront. This helps with attracting more customers and increasing revenue. 

 

Online users can also instantly read reviews from past customers on Google+ 

Local. This allows you to showcase what your business can do through the power 

of testimonials. Your business can also directly respond to these reviews. This 

increases the interaction between your business and its customers and helps 

them to develop trust with your brand. 

 

Google+ Local also allows you to post pictures and videos of your business on 

your listing. Online users like to see images and you can help generate interest 

by posting them. Google will allow you to post up to 10 photos and 5 videos on 

your listing. 

 

You can flaunt pictures and videos of your restaurant‟s signature dish, or your 

awesome storefront view or anything else that will make your business stand out. 

The Street View allows your customers to easily see the view of your business 

from the street, which makes it easier to find your location. 

 

Google+ Local also offers you the ability to view your search statistics. 
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This lets you see how your customers located you on Google, which specific 

keywords they used and when they clicked on your website. This can help 

with your SEO strategies and your strategic keyword placement. It lets you know 

which marketing techniques you are using are working and which require 

changes. This can be a very valuable marketing tool. 

 

This service also allows you to place posts on your listing, so that you 

can update your potential customers with information regarding special 

offers and upcoming events. It gives you the ability to post a short message 

under 160 characters that informs the viewer about something useful. It also 

helps to keep your customers informed in a very up-to-date fashion. This can be 

a very useful tool for drawing in more business. 

 

Signing up for and creating a listing on Google+ Local is not only free, 

but it is also quick and easy. 

 

Managing this listing is simple too. Using these services can help your business 

directly connect with its customers, keep them up to date with promotions, deals 

and useful information and even generate sales, for free! 
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Creating a Google+ Local Listing 

Creating a Google+ Local listing is very easy and fast. 
 

 

You will have to claim your small business’s Google Maps listing and verify 

all of the information. There is a good chance that Google Maps already has your 

business listed, but unless the listing is claimed it will not receive a high search 

result relevancy ranking. 

 

Claiming your Google Maps listing helps Google become confident that the listing 

is indeed real, which will increase your listing’s search engine results page or 

SERP ranking. 
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Here are the steps required to set up your Google+ Local listing: 
 

 

Step 1: 
 

 

Go to www.google.com/local/add/businessCenter to access Google’s business 

center log-in page. Next you will want to log into your business’s Google  

account, or create a new Google business account if you don‟t already have 

one. 

 

Pay attention to which Google account you are using, because everyone  will be 

able to the details of this account. It is highly recommended that you create a 

specific account for your business. 

 
 
 

 
 
 
 

 

Step 2: 
 

 

Before you begin the process of claiming your Google Maps listing it is a good idea 

to do a Google Maps search for your business. If you have been in business for 

some time it is very likely that Google Maps already has a listing and location for 

you. 

 

http://www.google.com/local/add/businessCenter
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Checking up on this existing location will allow you to see if the information already 

listed is correct and accurate and will let you make any required changes. To 

begin this search simply click on United States as your country and then type in 

your business’s main phone number. 

 
 

 

 
 

 

You will see what listings Google already has for your business and what 

information it has attached to your company. 

 

Click on the „e dit‟ buttons to alter any of this information. If Google was unable to 

locate any information about your company, which may happen if your business is 

new, then you will be taken to the screen that allows you to begin filling out your 

company‟s basic listing information. 

 

If Google shows similar businesses to yours but not your specific business, you 

can click on the „Add a ne w lis tin g ‟ icon. 
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Step 3: 
 

 

Enter your company’s name, its physical address including city, state and 

zip code, the phone number, your website address, and a description of 

your services. 

 

Check the preview window to the right of the form to make sure your 

information is accurate. You will also have the ability to provide additional 

information, such as your business’s hours of operations, which payment 

options it processes and photos and videos. You will also have to select a 

specific business category or categories. 

 

Add in your additional information, including all photos, videos and additional 

details and click the „sub mi t‟ button. If you have left any required information 

blank the site will return you to the same page and ask that you fill in all of the 

required information. 
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Step 4: 
 

 

Google will require that you verify your business listing in order to be 

sure that your business is real and currently operational. 

 

There are two ways that Google will ask you to verify your business, and you can 

choose which one you would like to use. The website will provide you with a PIN 

number. If you choose to have Google call you to verify your listing they will call 

your designated business phone number and ask for the Pin number on the screen. 

This is the fastest way to verify your Google+ Local listing. 

 

You can also choose to have a postcard sent to your business‟s location 

containing a personal Pin number and activation instructions. This postcard will 

arrive within 2 weeks. 

 

Your personalized Google+ Local listing will not appear online until you have 

completed this verification process. 

 

 
 

 
 

 
 

Once this process is complete you have successfully verified your Google+ Local 

listing. 
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Occasionally a business will perform a Google Maps search on their business and 

discover that their business is already listed. Thinking that their business is 

already listed these business owners skip the process of claiming and verifying 

their listing. This is something you will want to avoid doing. 

 

There are several reasons why you will want to claim your Google Maps 

listing. 

 

 Here are some of the important reasons why you should always claim your  listing 

on Google Maps: 

 

1. Controlling your own content 
 

 

Whatever Google happens to be publishing about your company is what 

every online viewer will see when they perform a search. This can include 

any errors, omissions or spots left blank. Claiming and verifying your listing 

ensures that all of the information listed on the web is truthful and accurate. 

Controlling your own business-related web content is very important, not 

just for Google+ Local, but for all web content. 

 

 

2. Avoiding hijacking 
 

 
When you claim your Google Maps listing you will be creating your own 

business Google account. This will prevent other people from being able to 

edit your listing‟s content. This reduces your risk of competitive hijacking, 

where someone else deliberately alters a business’s content for malicious 

purposes. This is actually a serious problem on Google Maps. 
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Once your Google+ Local account and listing has be claimed and verified 

you will have access to the Google Dashboard. 

 

This is where you will be able to alter and change your account information and 

where you can see how your listing is performing. You also check up on your 

listing‟s statistics through the Google Analytics page and the Dashboard’s 

statistics page. 

 

This will allow you to see which keywords have been bringing in viewers and how 

well your category choices are working. This will allow you to make the 

necessary changes to ensure that the largest amounts of viewers are landing on 

your company’s listing. 
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Things You Need to Know About Your 

Google+ Local Listing 

In order to reap the maximum benefit from your business’s Google+ 

Local listing you must make sure that you follow several guidelines. 

 

Consistent content 
 

 

It is absolutely essential that your Google+ Local business information be 100% 

accurate and truthful. 

 

How will it help your business if your listing has false or wrong information on it? 

This means double and triple checking your listing to be sure you have 

included all of the necessary informational materials about your 

business, and that this information is accurate. 

 

This goes for all of your online business content. Not only will your business look 

bad in the eyes of your customers if the information found on your website differs 

from what they will find on your Google+ Local listing, but it also affects how 

Google ranks your site. 

 

Always make sure that all of your business information remains 

consistent across all of your web-based platforms. 

 

Remember that Google will use all of the information that it finds online to rank 

the relevancy of your business‟s webpage. 

 

Consistent and accurate information will help the search engine’s crawlers 

associate your Google+ Local listing with your business and its website. 
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Some of the things that often lead to inconsistencies across the web can include a 

change of address, altering of a business’s name and even a change in the 

telephone number’s area code. 
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Avoiding multiple listings 
 

 

Another potential problem to be aware of has to do with claiming your 

listing. 

   

It is against Google’s policy for a business to have more than one Google+ Local 

listing if there is only one physical location. 

 

  

Multiple listings will sometimes occur, even if you have not claimed them. 

This can happen due to Google‟s verification process. If your business does end up 

with multiple listings and a single physical address, Google could penalize you 

because you are not accurately representing your real-life business. To avoid such 

a problem it is important that you consolidate all of your local listings. 

 

To do so all you have to do is claim all of your listings and move all of your 

enhanced content into a single listing, then delete the remaining listings. 

 

Keep in mind that you may have multiple Google+ Local listings if you have 

multiple physical business locations. 
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Choosing a category 
 

 

Google Maps will offer your business the ability to categorize itself on 

their pages. 

 

 

These business categories make it easy for online searchers to find your business 

based on the type of services or products that you offer. Google will provide you 

with a list of pre-defined business categories to choose from. 

 

Make sure that you choose a general category that accurately describes your 

business as the mandatory choice. 

 

If your business happens to be very niche-specific then you may wish to add 

in more categories. The goal is to make it as easy as possible for a potential 

customer to locate your business through a category search. 

 

 It is also recommended that you create a few customized categories 

 specifically for your business, but don’t allow your categories to overlap. 
 

 

Remember to keep your category listings consistent across all of your web- based 

platforms. 
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Don’t forget the details 
 

 

Adding in details about your business will go a long way towards helping 

customers choose your company, so don’t forget to add a good number 

of important details. 

 

These details can include your payment options, your hours of operation, 

whether or not you accept financing, if you have multiple store fronts or 

anything else that is specific to your business. If your store sells fishing licenses 

or anything else special- tell people about it. The more details that are specific to 

your business the better. 
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Pay attention to your description 
 

 

You will have a description space of 200 characters or less to describe 

your company, so pay attention to what you write. This is the best place to 

describe what makes your business unique and special. Tell your customers why 

your business is remarkable. Use targeted keywords in your description. 

 

Use images and videos 
 

 

Images and videos are a great way to make your Google+ Local listing 

more interesting and engaging to your customers. 

 

They are also helpful for bringing up your conversion rates and inspiring brand 

recognition. Google+ Local will allow you to upload up to 10 photos and up to 

5 videos onto your listing. 

 

It is recommended that you add as many of both as you can. 
 

 

Use images and videos of your business, but try to incorporate your logo 

and the brand logos of the products you offer too. You can also use 

association and charity logos if your business belongs to them. Use targeted 

keywords in your video and photo’s titles, in their meta information and link 

information to increase your SERP rankings. 
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Offering coupons 
 

 

Not only do coupons entice your customers to visit your business, but they are 

also a reliable way to track any business that is generated by your Google+ Local 

listing. 

 

Increase your web visibility 
 

 

Not only should your business’s local information be found on your 

Google+ Local listing, but you should also mention this listing on other 

places on the web. 

 

This is because the more information that the search engine’s algorithms find 

about your company, the more it will understand that your business is 

operational, functional and relevant. 

 

To raise your listing‟s and website‟s relevancy in the eyes of search engines you 

will want to mention your Google+ Local listing on other local business 

directories, on niche-specific websites, IYP websites and any other website that 

can be trusted. 
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Creating a Google+ Page 
 

Google+ has been designed to integrate a range of social features into the user‟s 

experience. The Google+ Page has all of these social features on it, including the 

Circle feature, video upload features and Hangouts. 

 

The Google+ Local page is a way to view a business’s listing without all 

of these social functions. Eventually Google will merge the two services so that 

the social features will be available on your Google+ Local page. It is not 100% 

necessary for you to create a Google+ Page to operate a Local listing, but it can 

be a helpful tool for engaging customers further. 

 

You will have to create a Google Account anyway. 
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Google+ Local and SEO 
 
You can add your Google+ Local listing into your search engine 

optimization or SEO strategy in order to increase your website’s 

placement on result pages. 

 

If you own a small business then you are probably very familiar with SEO tactics. 

SEO tactics use targeted keywords and relevancy increasing strategies to 

raise your business‟s website rankings on search engine results pages, or SERPs. 

 

The goal of all business SEO campaigns is to get your business listed in the top 

10 SERP rankings on major search engines such as Google. Studies clearly 

show that most search engine users will only click on results that appear on the 

first page of SERPs. 

 

If your business isn’t getting itself listed in these top ten results, then you 

are missing out on a lot of potential customers. 

 

Your Google+ Local listing can be a very helpful tool in your SEO 

strategy. 

 

This is because Google map listings are shown above almost all of the organic 

SEO results on Google‟s SERP. 

 

AdWords PPC advertising content (also known as pay-per-click ads) show up 

first, followed by the top two organic SEO listings, followed by Google Map’s 

listings. If your business incorporated all three of these assets into your 

SEO campaign, your business could end up appearing in all 3 at the same 

time! 
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Imagine that when a customer does a search for your keywords and your 

business and its website appears in all 3 of the top SERP results! This would 

seriously enhance your business. 

 

Simply having a Google+ Local listing will help ensure that your business’s name 

appears at the top of the list, even if your website does not. 

 

There are certain things that you can do to optimize your Google+ Local 

listing to increase your universal SERP rankings. 

 

When Google Maps locates information for its Maps search results it uses 

information from a number of different locations. These can include other online 

directories such as the Internet Yellow Pages and other online sources. 

 

Make sure that your Google+ Local listing is complete and accurate, as Google will 

search for consistency around the web. When you are writing up your listing and 

filling in the description section use your targeted keywords. Be careful to 

maintain a good keyword density to avoiding being labeled a „ke ywor d  

 spamme r‟ by Google, which can have serious repercussions. Try to add keywords 

into your business‟s title, its description and in other places on the listing. 
 

 

Local keywords will also help increase your search engine rankings. 
 

 

For example: 
 

 

The keyword ‘plumber’ will return hundreds or thousands of results on a Google search. If you 

add a locally important keyword such as ‘New York City’ it will drastically reduce the number 

of results. Add in an even more local keyword like  ‘Harlem’ and you will localize your results 

even more. 



Google+ Marketing Tips from the Experts: The Best Advice, Tried-and-Tested 

Page 32 

 

 

 
 

This means that you will want to use a keyword like ‘Harlem plumber’ or ‘plumber New York 

City’. Use city and state keywords in your website’s title, meta tags and in your Google+ Local 

listing. This will ensure consistency across the web and improve your SERP rankings. 

 

If your business‟s physical location is close to the center of your town or city, 

Google maps will give this listing a higher ranking. The first 3 listings returned 

will be located as close to the city or town center and next set will be 

located further away from town. This can help your SERP rankings if your 

business happens to be near the center of a city or town. 

 

Another way to help your listing appear at the top of Google Map’s 

search results is to add flair to your listing. This means adding videos, 

photos, additional information and more. Again, adding these things creates 

consistency, but it also increases your relevancy in the eyes of the search 

engines. This is also true of reviews.
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The more web locations that link to your business and its website- the 

higher SERP rankings and relevancy rankings you will receive. 

 

This means that the more in-bound links to your website and Google+ Local 

listing the better off you will be. 

 

A good way to accomplish this task is to offer in-bound links from other local 

city websites and city directories. The idea behind this is if an online viewer 

performs a search for local companies using another online city directory, such as 

Yellow Pages.com or CitySearch, they will see links to your company‟s website 

and to its Google Maps listing. 

This will not only help the online viewer find out your company‟s information and its 

location, but it will also help search engine crawlers rank your company‟s relevancy 

highly. So the more in-bound links the better your SERP ranking will be. 

 

Another good way to increase your listing’s SERP ranking is to sign up 

for Google AdWords. 

 

AdWords allows you to directly advertise to online users who perform a search 

for your specific area. These advertisements will show up ahead of the Google 

Maps and organic SEO-driven results, which can help your business get seen. 

 
 
 
 
 
 
 
 

AdWords 

advertisements 
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What Should NOT be in your Google+ Local Listing 

 

To avoid certain problems you should also be aware of what should NOT be 

included in your Google+ Local listing. 

 

Google has strict rules about listing businesses on their maps and Local 

section and will enforce penalties against businesses that break these 

regulations. 

 

You will want to avoid any of these penalties because they can severely limit or 

remove your company‟s ability to be found using major search engines like 

Google. Therefore it is recommended that you read through the regulations posted 

on Google’s Local Business Center. 

 

Here are some of the things that should NOT be incl ude d in yo ur busi ne ss‟s   

Google+ Local listing: 

 

 Any information that does not accurately represent your business as it 

appears in real life. For example, you cannot claim on your listing that your 

business owns the ‘region’s largest waterslide’ if it does not. 

 
Always make sure that you are truthfully representing your business on all of 

your online platforms. 

 
 Any content that you do not have permission to create. When you claim 

your business’s listing it means that only you will have the right to alter the 

content. This means that other business listings also have this same right. 

Never create content about listings, companies or people that you do not 

represent. 
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 Multiple business listings. If your business has multiple physical locations then it is 

okay to represent multiple listings, but never do so if you do not have more than 

one store. This includes content designed to give the  ‘impression’ that you have 

more locations than you actually do. 

 
This includes when service companies create a listing for every town that they 

service. 

 
 Additional information and details about your company located in the listing’s 

title and address fields. Only use the dedicated fields for this type of information. 

Sometimes people attempt to boost their SERP rankings or attract customers by 

adding details and additional information in the listing’s title or address section. 

 
Google frowns upon this. 

 
 Fake reviews. Sometimes business owners will write up their own fake reviews in 

attempt to look better. Do not buy or create fake reviews as Google will probably 

figure this out and remove them. 

 
This is especially true if all or many of your reviews come from the same ip address. 
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Reviews and your Google+ Local listing 
 

 

As previously mentioned, reviews on your business’s Google+ Local 

listing can be very helpful for increasing your SERP ranking and gaining 

the trust, loyalty and respect of your customers. The more reviews the 

better. 

 

Get lots of reviews for your business’s listing. 
 

 

You should be encouraging your customers to review your business whenever 

possible. You should be making it easy for customers to review you as well. Try 

asking for reviews and then pointing your customers towards where they can 

leave them. The easier it is to leave a review the more likely it is your 

customers will do so. 

 

 Google+ Local has recently added the ability for Zagat restaurant reviews 

to be shown on their listings, which may be helpful if you own a restaurant or 

food-service company. These Zagat reviews can include summaries based on 

user reviews and will display the company‟s standard expressive scoring 

system. Your listing‟s viewers will also be able to read reviews from your 

previous clients. 

 

Online users can also create Circles, which include anyone they want to add to 

them. These Circles allow the reader to view reviews of your business from 

people they trust. Your viewers will also have the ability to share their review 

with others if they choose. 
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Most online users will not automatically know how to leave a review on 

your business’s Google+ Local listing, so you may want to actively 

promote how they can do so. 

 

Here are some creative ways that you can go about encouraging your 

customers to leave quality and positive reviews on your listing. 

 

 Reach out to your customers. 
 

 

Usually the first few reviews are the most difficult to get. You can  

reach out to your customers directly via your digital marketing 

strategies to ask them to leave reviews. It is a good idea to start 

with your most loyal customers; those who already frequently use 

your business. 

 
Sometimes just letting your customers know that you would really 

appreciate a review is a great way to get them to write one for you. 

 
 Send out some Call-To-Action messages to your 

other customers. 

 
There are several ways to accomplish this. You can send out CTA 

messages in your various newsletter campaigns or e-mail 

marketing campaigns. 

 
You can even make a sign or postcard asking for a Google+ Local  



Google+ Marketing Tips from the Experts: The Best Advice, Tried-and-Tested 

Page 39 

 

 

 

listing review and put them in your business’s physical location. 

 
 Write up a review request on your business’s website. 

 

 

Start by placing this CTA message on a very prominent location on 

your site, such as on the landing page‟s banner or column spaces. 

Once you have developed a decent base of reviews you can move 

this message to the „C o ntact Us‟ page or place it in a less visible 

spot. 
 
 

 Use QR codes. 
 

 

Many of your customers have Smartphones and many will 

appreciate QR codes. These work well to directly link your 

customers to your Google+ Local listings where they can leave a 

review. 

 
Place these QR code advertisements around your physical 

location (try in the bathrooms) and on your other business 

advertisements. 

 
 Ask for reviews on your business’s social media sites. 

 

 

These sites represent a great place to send out review CTA 

messages. Let your Twitter and Facebook fans know that you 

are looking for Google+ Local reviews. 

 
Be sure to place a direct link to your listing so your customers can 

easily reach it. 

 
 Take reviews from your other online directories. 

 

 

The top review sites for Google+ Local are Yelp, Citysearch,  

insiderpages, Yahoo local, Angie’s L ist and Judy’s Book . 
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Negative reviews 
 

 

Be aware that creating a collection of positive reviews for your listing 

may take several months. 

 

During this period it is likely that your business will receive negative reviews in 

addition to your positive ones. Obviously negative reviews on your Google+ 

Local listing will look bad for your company. This means you will want to be 

prepared to handle and deal with negative reviews. 

 

 There are several ways that you can go about doing so. 
 

 

More often than not Google will not remove a negative review, even if you flag it 

as inappropriate. The best way to deal with negative reviews is to use Google’s 

business owner responses to directly respond to the review. 

 

This not only shows your customers that you care enough to respond to a 

problem experienced by a customer, but it also helps you return that particular 

customer to the flock. Engage the customer and offer them something to help 

remedy their problem with your company. 

 

Show them that you care. 
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Using Third Party Management 

Your Google+ Local listing will be used as part of your business‟s overall marketing 

strategy. Depending on the size of your business and its marketing budget, 

you may choose to manage your marketing in-house or hire a third party 

to manage it for you. 

 

There are several reasons why your company may choose to use a third party 

marketing company. Here are a few: 

 

 Specialized third party marketing companies have a very detailed understanding of 

web-based marketing strategies, including SEO tactics and best practices for using 

Google+. They understand the technology and the tactics very well. 

 
 Marketing companies can spend the appropriate amount of time required to 

constantly update and manage your entire web-based marketing plan, including 

maintaining your Google+ listing, its reviews and its current information. 

 
 Marketing companies can also manage the daily aspects of your business’s social 

media campaign and SEO strategies, which takes the time and effort commitment 

required away from your own marketing team. 

 
 Your small business may have only a few employees with no real, dedicated 

marketing team. 

Using the services of a professional marketing company may or may not 

be the right choice for your business.  

It depends on your marketing budget, because you will have to determine 

whether or not hiring one of these companies is cost-effective. You may also have 

your own in-house marketing department, which would eliminate the need for a 

third party. 
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If you do choose to hire a third party to manage your business‟s marketing you 

will want to make sure that you hire an individual or company that has experience 

in online marketing and who is trustworthy. 

 

This person or company will end up having access to your company‟s personal 

information and will be in charge of managing your company‟s reputation across 

all of your internet applications. Here are some questions you may want to ask 

any marketing individual or company before you choose to hire them: 

 

1. What specific internet marketing strategy will you be employing for my company and why? 

Who is my company’s targeted audience and what techniques would you use to reach 

them? 

 
2. What research and analytic tools do you use to determine how well a specific marketing 

strategy is working? 

 
3. Do you have experience in the various forms of internet marketing techniques including 

but not limited to: blogging, Google+, Google Maps, organic SEO tactics, social media 

webs, keyword research, online directory use, brand recognition, AdWords, article 

marketing, e-mail marketing, video marketing, marketing content products, Content 

Management Systems (CMS) and website construction? 

 

4. How you would you define my company’s brand, its mission and its value system? How  

would you control my company’s message and go about building brand loyalty? 

 

 

 

 

 

 

 

 

 

 

 



Google+ Marketing Tips from the Experts: The Best Advice, Tried-and-Tested 

Page 43 

 

 

 

 

The goal is to hire an internet marketing company that understands the industry, 

your specific business and your individual marketing strategies. Knowledge, 

insight and trust are all important factors to look for in a third party marketing 

management company. 
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Google+ Local Best Practices 

 Always have consistency across your Google+ Local listings and all 

other information regarding your company online. 

 
 Be sure to claim your Google Maps listing. 

 

 

 Make your Google+ Local listing attractive and appealing to your 

viewers. Take the time to write out a quality description and add 

plenty of interesting images to engage your viewers. 

 
 Offer deals, promotions and coupons on your listing to 

encourage viewers to pick your business. 

 
 Always deal with negative reviews right away and always encourage 

positive reviews. 

 
 Incorporate your Local listing into your overall SEO campaign and 

optimize your listing for search engines. 
 

 

 Promote your Local listing anywhere you can, including your 

website, other online directories, social sites, niche sites and 

anywhere else you can think of. 

 
 If your business has multiple physical locations use Google‟s bulk 

upload feature when signing up for a Local listing. If you have 

multiple listings, make sure each franchise‟s information is accurate 

and up to date, but don‟t incorporate the same targeted keywords 

in each listing or Google may ban your listings as spam. Each 

franchise listing should be unique as well. 

 
 Report any problems to the Google Business Places page. 
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 Choose as many relevant categories as possible when creating your 

listing, preferably 5 categories. 

 
 Follow Google’s Quality Guidelines when choosing your listing 

categories. Choose categories that describe what your business is 

rather than what services it provides. 

 
 Take a look at the top-ranked businesses on Google+ Local in your 

niche and see what categories they chose. 

 
 Use Google’s key word tool to choose the proper keywords for 

your SEO campaign and Local listing. 

 
 Always use different keywords in your description text from your 

customized categories. Google will double check your customized 

category choices and if they think the keywords are too similar to 

those used in your description block they may bump down your 

rankings or remove your listing all together. 

 
 Don’t overdo the use of multiple keywords in your categories. 

Don’t string two very different keyword terms together in a 

customized category field, as Google may think you are spamming. 

Don‟t repeat keywords. 

 
For example: instead of writing a category listing as “car  repair and car 

maintenance” -try using “car repair and maintenance”. Also, don’t use plural 

versions of categories. If you picked the term ‘dentist’ then don’t also add the term 

‘dentists’. 

 

 Test out your category choices and make sure that a simple Google 

search of a specific category actually sends you to your Google+ 

Local listing. If it doesn‟t then you should change your category 

choices. Also, make sure your keywords trigger local results and 

not generalized results. 
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Conclusion 

A Google+ Local listings page is a very easy and inexpensive way for you 

to help your customers locate you. 

 

Not only will a simple Google search instantly tell your customers where you are 

located, but it will also provide them with all of the details they will ever want to 

know about your company. This saves the customer time and effort. 

 

You can use this service to showcase your business and to directly offer your 

customers special offers and promotions. 

 

This alone would make a Google+ Local listing an extremely effective tool for any 

small business, but this service does more. Your Google+ Local listing will also 

generate more data for search engine crawlers to locate, categorize and 

rate your company for SERPs. This will allow your customers to easily locate 

you when they perform a simple Google search. 

 

As you can clearly see, a listing on Google+ Local can vastly increase a business’s 

web presence and can help generate leads, sales and revenue. 

 

If you haven‟t already claimed your Google Maps listing, then your business could 

be vulnerable to malicious activities perpetrated by other people. You could also 

be missing out on the ability to directly interact and connect with your customers. 

 

It is highly recommended that you incorporate a Google+ Local listing 

into your business’s overall marketing and SEO strategy. After all, this 

process is quick, easy and totally free, so why not benefit from it? 

 

 

 


